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This senior study takes a critical view of the portrayal of 
women in advertisement, particularly women’s magazines 

of the 1950’s by simulating a 1950’s magazine based on 
stereotypes and gender roles. It looks at the historical 

context, sociological impact, and gender roles in the media 
as it relates and perpetuates gender roles and stereotypes.
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You & Your Diet!

 This mouth-water menu can be made so 
everyone can have some or all-including those 
on low-fat, low-cholesterol, low-calorie, diabetic 
or low-sodium diets. Recipe variations for these 
special diets follow each recipe. 

ORANGE LEMON SHRUB
For each serving: Fill an old-fashioned glass 1/2 
full with ice-cold orange juice. Top with a small 
scoop of lemon or orange sherbet. Serve with a 
few tiny crisp cheese crackers. 
To adapt the recipe:
Low-fat, low-cholesterol diet: Prepare a directed 
and serve with saltines.
Low-calorie diet: Have just one cracker and a tiny 
scoop of sherbet.
About 100 calories per serving.
Diabetic diet: Substitute tomato juice for orange 
juice; omit sherbet.
One serving equals 1 “A” vegetable exchange; 
count crackers toward bread exchanges.

ROASTED TURKEY TIPS
Before roasting, slide a thin layer of celery leaves 
and thin slices of onion between skin and breast 
meat of turkey- it adds a rich flavor to the meat. 
(This is a particularly good way to spark flavor 
for low-sodium diets.) Now roast the turkey as 
you usually would. 
To adapt the recipe:
Low-fat, low-cholesterol diet: Trim extra lay-
ers of fat from turkey before roasting. If you do 
baste, use margarine or salad oil. 
Low calorie diet: No special points.
Diabetic diet: No special points.
Low-sodium diet: Do not salt turkey before 
roasting. Baste with unsalted butter or margarine.

Good Housekeeping 1967

- F L O W -

Gives spotless results 
never before possible in 
your dishwasher.

ONLY 29¢

Flow is recommended by 
GENERIC ELECTRIC

And every other leading dishwasher manufacturer!
Get yours today!

Ladies’ Home Journal 1956
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Keeping Up With The Jones

CONSIDERATION IS ALWAYS A TWO-WAY 
STREET
 A thoughtful reader recently reminder me 
of a subject which I haven’t touched upon for sev-
eral years, despite the fact that I consider it of 
prime importance. It concerns our lack of con-
sideration for the rights of small children. If we 
err, how can we expect them to be considerate of 
us or anyone else?
 As an example, here’s an incident which 
could easily happen. A three year old girl is watch-
ing Sesame Street or Mister Rogers’ Neighbor-
hood on television. Mother comes into the room, 
is interested in seeing another program and with-
out explanation or apology, switches stations.

BREAKFAST: SOLO OR DUET?
 A friend tells me that, until recently, she 
had been quite lax about fixing breakfast for her 
young husband. Since he got up at 6:15 and early 
rising was sheer torture for her, she allowed her-
self to believe that the breakfast he fixed for him-
self was quite adequate. 
 Then, one day, something pricked her con-
science (she’s not sure what, but thinks it might 
have been an article she read about the benefits 
of a substantial breakfast). She decided to make 
a real effort to get up, as she said, at the crack of 

dawn, too. At first it was tough work, but soon 
the compensations began to appear. 
 Eating a leisurely breakfast together, with 
no interruptions from their peacefully sleep-
ing three year old, gave them a chance to enjoy 
each other and talk things over. Sometimes talk 
was lively, sometimes they were both in a sleep-
dimmed fog. But always the time was precious 
and enjoyable. 
 There was a bonus, too, my friend says, 
now she had some time for reading before start-
ing her day’s housework. So, what started out as a 
sacrifice had proved to be a privilege. 

THANKSGIVING
 It isn’t easy to give thanks in a world where 
young men’s deaths are reported in cold statistics, 
as if they were bales of cotton that had been de-
stroyed.
 But parents of young children have one 
great boon for which they should be deeply grate-
ful. They have their youngster’s minds to mold; 
unspoiled spirits ready and eager to learn. How 
rewarding it can be to teach, by example, not pre-
cept, the things which our world so desperately 
needs a willingness to be fair, to be compassion-
ate, and to be generous with love.

Good Housekeeping 1967       Good Housekeeping 1970 
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Note from the Editor

My first interest in graphic design started in 
my junior art class in high school. We had a 
guest teacher from the local college guiding us 
in the process of designing logos with our own 
made up companies. Naturally, I choose to cre-
ate a flower company named Bloomers. I was so 
obsessed with the project. I worked on it not just 
the week we were given for the assignment, but 
for months afterwards in order to make it some-
thing I still think it a pretty good logo. 

After deciding to pursue my love of art, I’ve be-
come influenced by a variety of artists and styles. 
Milton Glaser was the first designer I recognized 
and appreciated. I had already connected with 
his famous I “heart” NY logo, which made me 
interested to know more about Glaser and his 
process. I’m intrigued by his philosophies about 
art and design. 
      
Gender roles and stereotypes have played a large 
role in my work. I was really influenced by my 
introduction to the Guerrilla Girls. They are a 
collectivist group who protest exclusivity in the 
art world, particularly for women. One of my 
favorite pieces is the image below asking: “Do 
women have to be naked to get into the Met. 
Museum?” Accompanied by the fact stating: 
“less than 5% of the artists in the Modern Art 
sections are women, but 85% of the nudes are 
female.” 

 How we interpret different meanings based 
on how words and images are presented to us, 
particularly in regards to gender stereotypes. My 

first sociology class in college made me question 
how much of the media’s portrayal of women is 
unconsciously done and how much is purposely 
done. In the process researching and writing 
a few papers on gender studies for different 
classes, I realized there was a reason I seemed to 
resonate with Jane Austen novels and references 
to prince charming, as I was indoctrinated with 
the traditional ideals of womanhood. I struggled 
with this realization for a while because I had al-
ways wanted to be a strong independent woman, 
but I felt myself drawn to the idea of becoming a 
“Julia Child” housewife. Last semester I found 
that it doesn’t matter if you’re a CEO or a “soc-
cer mom;” but that it is your choice. Women in 
the 50’s may not have had the luxury of choos-
ing, but modern day women have more or less 
“won the war” on choice because strong women 
have paved the path for us. Now we can be what 
ever we want. 

 My work is about women. My work is 
for women. I believe women are always going 
to have a strong presence in my work. I want 
women to react to the stereotypes and question 
how they relate to those roles. I ultimately want 
women to make conscious decisions about how 
they interact with their gender role, whether 
that be a traditional or progressive path. I also 
want to encourage men to realize how they are 
affecting or promoting the stereotype of women 
and join in the movement for the equality of all 
people. 

shelby glenn floris
Life 1950

NEST
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As I was moving through my college classes 
and interacting with other students and com-
munities I realized that our society has the same 
view towards women as we did in the 1950’s. I 
thought about how long it has been with our so-
ciety holding those view and well, isn’t it time we 
redecorated? In order to research this question 
of similarity I asked five questions:

1. How did gender roles originate? Why are 
they still prevalent? 

2. What are the most common stereotypes of 
women’s gender roles in the 1950’s as por-
trayed via advertising and publication media? 

3. What are the most common stereotypes of 
women’s gender roles today, as portrayed via 
advertising, publication, and digital media? 

4. How are the portrayals of women’s gender 
roles the same and different? 

5. How can I use gender roles to judge women’s 
stereotype portrayal in order to convey cer-
tain roles?  

Need to  
Redecorate  
for Winter?

American Home 1952

Background
First a definition of sex and gender must be 
established. Sex is the biological differences 
between male and female. Gender is a bit more 
complex. Marini explains gender as “... the so-
cial construction of differences between women 
and men,” which includes behaviors, attitudes, 
and expectations there of (95). Gender roles, 
therefore, are the expectations of an individual 
based on biological sex. For example, men 
should know how to maintain a car and women 
should know how to bake cookies.

When looking through a selection of 10 older 
magazines ranging from 1953-1974, including 
Ladies’ Home Journal, Woman’s Day, and Bet-
ter Homes and Garden, I found a nearly un-
changing view of women’s roles in society. The 
majority of these magazines featured articles 
and advertisements showing the “ideal” mother 
and wife. She is a white, middle class, stay-at-
home mother, and exhibits all of the important 
qualities: piety, domesticity, purity, and submis-
siveness. Many of the advertisements featured 
a woman with a child, presumably her own, 
performing gendered tasks, such as laundry. 
The covers highlighted articles about new apron 
patterns, new hairstyles, and new fashions as op-
posed to the latest conflict in Israel or a political 
election. 

After reviewing 10 sociological articles relating 
to feminism, women’s roles in the workforce, 
and the family dynamics of women’s roles, they 
all took a different route but, came to the same 
conclusion: we can make an egalitarian society, 
but we’re not there yet. Women in the 1970’s 
made great progress, but progress has slowed 
down since 1996 (Brewster & Padvaic 480). 
Women continued to be portrayed as housekeep-
ers, although today we’re not shocked when a 
woman has a successful career outside the home. 
More and more women are juggling successful 
careers outside the home and domestic duties 
inside the home. 
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It wasn’t too long ago, beginning in the 1960’s, 
to be exact, when women were fighting for equal 
rights. Many people disapproved of women try-
ing to balance a working professional role with 
the unquestionable role of mother and wife.  
Women worked for every inch of equal. By the 
early 1990’s the public was open to and a propo-
nent of the idea of dual roles for women (Brew-
ster & Padvaic 480). In Figure 1 below (Brewster 

& Padvaic 480), the graph shows the changing 
ideologies of responses to women’s roles from 
1975 to 2000. From 1975 to 1985, you see a 
drastic decline in all four measures, reassuring 
women that they could be in the workforce while 
balancing a life at home, which is probably relat-
ed to the second wave of the feminist movement 
in the 1970’s. From 1985 to 2000 the decline 
is slower, but on the move. The overall trend 
shows the ideals moving toward more egalitarian 
roles. 
  
Sex-based gender roles first began out of ne-
cessity in hunter gathering societies to keep up 
with the home, children, and food gathering. 
While men assumed the dominant role hunt-
ing for food, women fell into the subordinate 
role caring for the children and the home. Men 
were generally more muscular and stronger and 
therefore, more adapt to physically demanding 
jobs like hunting and traveling. Women were 
physically more adapt to caring for the offspring, 
while they were still infants, so it made sense 
they would take care of the home. Unfortunate-
ly, these roles haven’t evolved with our highly 
technologically advanced society. The more 
complex societies became, the more gender 
stratification intensified. 

As the industrial age rolled around, women were 
moving into the labor force, but in appropriate 

Historical Context

Time 1950
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“female” positions, subordinate and physically 
less demanding jobs, such as secretaries or seam-
stresses. As Marini explains it, “the employment 
of married women outside the home began to 
increase after World War II, little change oc-
curred in the division of household labor in the 
United States prior to the 1970’s” (Marini 107).  
Women were gaining independence outside the 
home, but were still obligated to care for chil-
dren and household duties. These traditional 
roles have remained dominant ideologies. 

Although women were moving into the work-
force, they were still expected to keep up the 
work at home, this phenomenon is known as 
the “second shift.” After working a hard day at 
the office, women come home to a list of chores 
to do around the house, where as men come 
home from a long day to relax. In recent years 
men have begun to help out around the house, 
but not a significant amount. In 1965 men did 

4.4% of the total housework and by 1999 they 
did 11.2% of the total housework, which means 
women are not just doing to majority of the 
housework, but 88.8% of the housework (Zinn 
et all 204).  According to the National Science 
Foundation, a study of 8,000 men and women 
found that men completed six hours of house-
work a week in 1976, compared to about 13 
hours in 2005. Men are slowly picking up more 
of the housework, as women entered the work-
force, leaving more chores to do at home. Simi-
larly, Marini found “employed wives spent only 
about half as much time on housework as non-
employed wives, but even employed wives spent, 
on the average, almost three times as much time 
on household work as their husbands” (Marini 
108). The phrase “women want to have it all” 
comes to mind when thinking about women who 
work the second shift. Women want a family at 
home as well as a fantastic career to fulfill them 
outside the home. 

picturesques  *

Life 1950

Get Your Laundry Done 
with

Current
everyone else does.

supported by mothers.
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It’s A 
Winter 
Thing.

The
Wrap 
Dress. 

Pierre Balmain wrap dress, $92. Patterned 
apron by Christian Dior, $47. Classic heels 
by Jacques Fath, $33.

The
Classic

Heel. 

Mary Jane wedge heels 
by Coco Chanel, $54.

Classic tied heel by 
Coco Chanel, $72. 
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Take 
Home 
The 
Latest 
Fashion.

Jacques Fath polka dot dress, 
$89. Classic heel by Jacques 
Fath, $33.

Coco Chanel  
embroidered dress with 

matching jacket and belt, 
$93. Leather travel bag 
by Christian Dior, $65.
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One study, completed in 1992-1993, showed 
in the top 15 occupations of working women, 
behind secretaries and receptionists, the third 
most popular was housekeeping, followed by 12 
similar female dominated professions like nurs-
ing and teaching (Cohen 247). While females 
have made it into the workforce, they are still 
funneled toward feminine jobs. In 2010 the 
same phenomenon was studied by the Depart-
ment of Labor. They found the same sexism was 
still true. Women have continued to overwhelm-
ingly dominate traditionally female careers.

Most of the studies reviewed showed biological 
sex linked to gender roles, and the subsequent 
stereotypes of gender. Lipman-Bluman ref-
erenced the sad truth of the Freudian dictum 
“anatomy is destiny” (302). Not only does biol-
ogy play a role, but also cultural socialization 
(the lifelong process of learning how to inter-
act in society) as a child. Socialization occurs 
through magazines, parental expectations, bul-
lying, commercials, games, clothing, and pretty 
much anything assigned to gender differentia-
tion to help children learn their gender and to 
accept their gender roles in order to be consid-
ered a functional member of society. 

      Individuals born into a society at a 
particular time come to fill gender-spe-
cific roles via processes of socialization 

and allocation that operate throughout 
life. They also internalize attitudes and 
beliefs, including gender stereotypes 
that buttress existing gender differen-
tiation and stratification. Because in-
stitutionalized practices and the beliefs 
that justify and reinforce their existence 
perpetuate the status quo, identifying 
the practices and beliefs that perpetuate 
gender inequality makes it possible for 
us to intervene to bring about change 
(Marini 114).

But socialization of gender roles doesn’t stop 
at childhood or adolescents, it continues into 
adulthood and the workforce. Gender becomes 
more of a label with certain tasks and jobs as-
sociated with it (Lindsey 57). Our social norms, 
just as holding a door open for a lady, have be-
come ingrained into our public and private in-
stitutions. Institutions, like schools and church-
es, that we’ve created, have perpetuated some of 
these hurtful stereotypes. Ridgeway and Correl 
explain how socialization is not simply teaching 
children how to behave, but how to judge them-
selves against their peers as well as how to cor-
rect deviate behavior. They say the “interaction 
implicitly evokes gender beliefs will shape not 
only the way the individuals enact their roles but 
also how they evaluate each other’s performance 

Sociological Impact

Good Housekeeping 1967

in that situation” (512). If in the 
back of our minds we question 
the female role in the workplace, 
we may even judge their perfor-
mance as a mother because of 
their dedication to have a career 
or vice versa. Would those chil-
dren be better off if their mother 
were home rather than at work?  
Or would her career be more 
fruitful if she weren’t preoccu-
pied with her family? Due to the 
price tag on family and rearing 
children, women struggle attain-
ing and maintaining professional 
careers in the workforce. Even 
today the majority of women that 
are employed (only 47.2% of the 
female population in 2010, Unit-
ed States Department of Labor) 
still work in female-dominated 
sectors. Note that housework or 
stay-at-home mother is still not 
listed as an occupation by the 
United States Department of 
Labor.  
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 The Plight of a Young Mother

    Every day I do two loads of wash- I 
do my heavy scrubbing at night.
Mrs. Edward B. McKenzie lives in a tiny pre-
fabricated house on the campus of Washington 
University in St. Louis, Missouri. Her husband, 
an M.D. is a surgical intern at Barnes Hospi-
tal, where his salary as an intern has been $10 a 
month. They have three children. 
 

    I feel there aren’t enough hours in 
the day- no time during the day I can 
set apart and call my own.
Mrs. Robert Ehrhardt and her husband, a store 
manage in Bristol, Pennsylvania, have four 
children and want at least two more.

 

    My working day starts between five 
and fire-thirty in the morning. Lots 
of times I eat my lunch standing up. 
Mrs. Ronald Townsend lives in Pasadena, Cali-
fornia, where her husband, a horticulturist, is in 
charge of the city parks. They have four children 
ranging in age from five months to seven and a 
half years. 

Ladies’ Home Journal 1956
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Women (men too) have accepted the external 
facts of their new position in the world without 
a corresponding emotional adjustment. Many 
women, married and sing, are more disturbed 
than they realized by the conflict between tradi-
tional beliefs and actual circumstances. 

In America half a century ago, a woman knew 
what was expected of her. Her proper career was 
marriage, her proper place in the home. Wheth-
er she was married or single, domestic duties 
absorbed most of her time. 

On the one hand, a woman is trained and en-
couraged to take part in affairs outside the home. 
On the other, she is expected and herself expects 
to marry, have children, manage a household. 
How can she reconcile the two? Must she give up 
thought of marriage if she wants a career? If she 
marries, can she continue to work without risk-
ing the happiness and welfare of her family? Is 
she wasting the money spent on her education if 
she settles down to domesticity? If her husband’s 
earning are inadequate, should she help out by 
taking a job?

These questions can be answered only by the 
individuals concerned. Both husband and wife 
must share the decision, and many factors must 
be considered. Economic necessity is obviously a 
strong argument in favor of the wife’s working, 
but it is not the only one that may be valid.

Perhaps the wife’s talents and temperament 
are better suited to outside activity rather than 
domestic routine. If so, a job (preferably part-
time) or community project may be the solu-
tion. The children may benefit more from a few 
hours’ companionship with their mother if she 
is happy than from constant association if she is 
discontented and frustrated.

Of course suitable arrangements must be made 
for the children’s supervision white the mother 
is away. But this does not mean that she should 
assume the whole load on her return. She can-
not “make up” for her absence by performing 
household tasks the children could handle, or 
withholding needed discipline. Instead, husband 
and children can and should assume takes and 
responsibilities that would otherwise be hers.

Making 
 Marriage 
  Work
       Can a woman lead two kinds of lives?

By Clifford R. Adams, Ph.D.
Pennsylvania State University,
Department of Psychology

Ladies’ Home Journal 1956

In so doing, they may achieve a sense of family 
unity lacking in many homes today. In earlier 
times, wives contributed to the family’s support 
by tending the garden, the poultry and animals, 
even working in the fields. Children as they were 
able assumed tasks indoors and out. 

From this point of view, the wife who pursues a 
job or other activity outside her home is return-
ing to an earlier tradition, not founding a new 
one. Far from defrauding husband and chil-
dren, she is employing her talents and energies 
where they will be most useful.

Many women today have acquired the skills 
needed to run a house, hold a job, or both. 
But their performance is hampered by attitudes  
(their husbands’ as well as their own) left over 
from another generation. Both husband and 
wife should try to understand what each wants 
and needs of the other and of their life together. 
By honest, through and realistic discussion, they 
can agree on their individual and shared resp-
oncibilies and rights. Then the wife can preform 
whatever role she undertakes with confidence, 
serenity and competence. 

Ask Yourself:

Does He Share the Load?
Earning a living is not a husband’s only responsibility 
to his family. Whether or not his wife works outside the 
home, he should willingly devote part of his spare time 
to helping with household duties. Answer these ques-
tions “Yes” or “No.”

Does Your Husband Share by: 

1. Looking after the furnace and nightly locking up?
2. Disposing of trash and garbage?
3. Working on lawn and garden?
4. Helping with family shopping?
5. Repairing light cards, leaking faucets, and so on?
6. Helping clean up after a party?
7. Lending a hand at breakfast and dinner?
8. Making Sunday restful for both of you?
9. “Picking up” his own belongings?
10. Taking charge of heavy chores like putting up storm 

windows?
11. Being a good host when you entertain?
12. Undertaking household renovation like painting?
13. Helping discharge obligations to friends, relatives?
14. Attending to some home clerical work (letters and 

bills)?

A total of eight “Yes” answers is an average score. A 
higher rating means that you two fully cooperate. If his 
score is below average, why not discuss with him now 
how he can help you have more free time?
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These gender stereotypes and gender roles have 
permeated our culture into mass media outlets 
categorizing women into two main categories: 
the home keepers, and the sex objects. Even 
today, these categories not only exist, but also 
are prevalent in all media. Gaye Tuchman wrote 
Women’s Depiction by the Mass Media in 1979 
contending the depiction of women was grossly 
underrepresented and misrepresented the reality 
of women’s roles. In 2011 Rebecca Collins wrote 

Gender & Media

an analysis of the progression of gender roles in 
mass media particularly in advertisement. Think 
of the last time you saw a male featured in an 
advertisement for laundry detergent or bathing 
suits.  

These stereotypes of women performing female 
roles have perpetuated through mass media, 
particularly in women’s magazines. Through the 
featured articles, “photoshopped” models, and 

lack of substance, magazines are setting 
the bar for portraying traditional roles 
for women. For the most part women 
are now viewed as sex objects rather than 
virtuous mothers, but still they are as-
sociated with emotions and dependency. 
In 1979 Tuchman contended, “contem-
porary media do not properly reflect the 
position of women” and her statement 
is still true three decades later (532-33). 
She also noted in 1950 media, particu-
larly in women’s magazines, women are 
“defined in terms of men-husbands, 
lovers, or the chasm of male absence” 
(532). Women are seen as needing 
support from a man who can take care of 
her and provide her with a home. 
Tuchman continues on to say “ the 
maintenance of stereotypes derives from 
the culture” (535). So first we must 
change our culture, which will change 
the media and our perceptions or we 

 Ladies’ Home Journal 1956     Life 1950
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We need to see men and women as equal  
partners, but it’s hard to think of movies 
that do that. When I talk to people, they 
think of movies of forty-five years ago! 

Hepburn and Tracy!
-Betty Friedan

must change our perceptions, which will then 
change the media and our culture? It’s a vicious 
cycle with no clear-cut way to improve the im-
age of females in media. So why not start at both 
ends? Ridgewary and Correl argue “cultural 
beliefs about what gender is and what it means 
at any given point in a society are potentially 
subject to redefinition or change” (Ridgewary 
& Correl 523). So by that notion we, as a so-
ciety, need to redefine what gender means and 
stereotypes of gender roles. Women need good 
role models from media sources, which will help 
everyone to change their perceptions. In 2012 
only 20 companies on the Fortune 500 list had 
women as CEO’s, that’s only 4%, and only one 
female reached the top 10 at number 10, Meg 
Whitman of Hewlett-Packard (Leahey 1). 

In the media, women are underrepresented. 
Men appear in television ads, newspapers, and 

magazines twice as much as women do. And 
of those appearances, women are portrayed at 
housewives, mothers, or sex objects. In one 
study of 627 television characters, 43% were 
female and 57% male, but of those female char-
acters the majority were depicts as housewives, 
relationship roles, or represented products for 
body products, while the male characters were 
shown with electronics and cars (Collins 295). A 
feminist art group known as the Guerrilla Girls 
continually questioned women’s roles in media. 
They protest exclusivity in the art world, 
particularly for women. One of my favorite 
pieces asks: “Do women have to be naked to get 
into the Met. Museum?” Accompanied by the 
fact stating: “less than 5% of the artists in the 
Modern Art sections are women, but 85% of the 

nudes are female.” The Guerilla Girls 
contend that female artists should be equally 
represented in the community and museums 
without the label of female or feminine art. A 
leading psychologist, Albert Bandura’s social 
cognitive theory shows “similarity to those por-
trayed in media is important to learning from 
their behaviors” (Collins 292). Young girls 
watching television are learning they have to be 
a housewife, mother, or some kind of sex icon 
because of the overly sexual nature of media. 
Sociologists have found “women’s and girls’ self-
esteem, body image, and emotional well-being 
may be adversely affected by exposure to media 
that are sexually objectifying” (Collins 294). 
Different social theories and studies suggest that 
these kinds of “portrayals may also affect viewers’ 
sexual attitudes and behavior, particularly dur-
ing adolescence when youth are actively coming 
to terms with their identities and their sexual-

ity” (Collins 294). As we said before, social-
ization begins at a young age and the more we 
push stereotypes in advertisement, the more our 
young females are going to compare themselves 
to and learn from those stereotypes. Ehreneich 
says the modern woman is “the Cosmo Girl with 
her shirt buttoned and the heavy black eye liner 
tastefully removed. Unlike the Cosmo Girl, she 
doesn’t want to work for the boss, date the boss, 
or even marry the boss: she wants to be the boss” 
(Tuchman 237). We have to show young women 
the diverse options of careers and opportunities 
in the world rather than limit them to female 
dominated sectors. By opening the workforce to 
empowered females, we could build the image of 
strong female role models and there by break the 
stereotypes of women.

 The way some people carry on 
you’d think there was something wrong 
with being  a woman. And having a body 
to go with it.
 They’ve even managed to build up 
a whole mystique about certain subjects. 
 Take  the subject of douching for 
instance.
 Most people either don’t talk about 
it at all, or if they do, they put things so 
vaguely that no one can understand 
what they mean.
 Some just dismiss douching as 
“old-fashioned.”
 Well, we’d like to tell you the facts, 
and then let you decide who’s really old-
fashioned.
 Every woman is aware that in the 
vaginal area, her body regularly pro-
duces moisture. She is also aware that 
after a while, the secretions can build up 
and feel a bit uncomfortable. 
 That’s why douching is impor-
tant. But not douching with just any-
thing. Douching with Vagisee. 
 Vagisee (sold only in drug stores) 
is the most advanced product you can 
buy to relieve the moist uncomfortable 
feeling that most women normally have 
just because they’re women. (Gynecolo-
gists who recognize the need for douch-
ing have recommended it for years.)
 In addition, Vagisee contains 
P.S.S. which eliminates the internal bac-
teria that cause external odor.
 To get a small sample of Vagisee 
and booklet on douching, write Julius 
Schmid, Inc., Box 4-L, 423 W. 55th st., 
N.Y., N.Y. 10019.

Woman  
is not a  

four-letter 
word.

Ladies’ Home Journal 1970
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“Over the life of this Country Accounting Machine, we figure its 
yearly cost to us is only about 10% of what we pay our operator. 
So even if it saved only 10% of her time, it would pay for itself. 
But actually is saves nearly 50% of her time!” 

THE COUNTRY CASH REGISTER COMPANY Country
  ACCOUNTING MACHINES

this Country machine costs less to use than a pen!

Because it does so much of the operator’s work automatically!

Time 1950

   1
Creole pork 
chops with 

macaroni and 
green beans

  2
Hamburgers 
with french 

fries

 3
Fish fillets 

with mashed 
potatoes and 
tomato salad

  4
Broiled liver 

with creamed 
potatoes and 
green beans

  5
Baked ham 

with candied 
sweet  

potatoes

  8
Smoked beef 
with honey 

baked apples

  9
Scalloped 

chicken with 
broccoli and 
mixed greens

  10
Deep-fried 

cod fish with 
creamed  
carrots

  11
Sausage  

patties with 
fresh corn

  12
Roast beef 

with braised 
potatoes

  15
Grilled chicken 

with diced 
beets and 
cranberry 

sauce

  16
Corn chowder  
with cheese  
souffle and 
radish salad

  17
Steamed 

frankfurters 
with baked 
cabbage

  18
Roasted lamb 
with hashed 
potatoes and 

dilled  
cucumbers

  19
Beef loaf with 

chopped 
mushroom 
gravy and 

salad

  22
Smoked 

pork chops 
with mashed 

sweet  
potatoes

  23
Fried chicken 
drumsticks 

with scalloped 
potatoes

  24
Scrambled 

eggs and tuna 
with home-

fried potatoes

  25
Creamed 
dried beef 
with baked 

potatoes and 
corn

  26
Roast pork 
with herbs 
and sweet  
potatoes

  29
Pork pot pie 
with broccoli 
and mashed 

potatoes

  30
Veal stew 

with potato 
balls, carrots 

and peas

  31
Chicken 
baked in 

celery soup 
with brussel 

sprouts

Money Saving Menus
for December

*weekends reserved for your favorite left overs!
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Candlelight 
Magic
There’s nothing lovelier than a candle 

lighted table. For everyone’s comfort, 

and easier conversation, be sure the 

lights are well above or below eye level- 

tall tapers or low votive lights. Polish 

your tableware-silver, china and glass-to 

sparkling perfection. A few shiny silver 

or gold balls, added to a center piece, 

will reflect the dancing lights. 

DESSERT CORNUCOPIA
1 sheet heavy-duty foil-24” by 18”
soft butter or margarine
4 packages refrigerated crescent dinner rolls
4 whole eggs, separated
choice of fruits
granulated sugar

Make anytime up to 3 weeks ahead:
1.  Lay sheet of heavy-duty foil, lengthwise, in front of 

you, on a flat surface. From right-hand lower corner, 
with right hand, roll foil tightly away from you into a 
cone, at the same time keeping your left hand in the 
opening at the top of cone, to ensure its becoming a 
large oping, about 7 inches in diameter.

2. Starting at pointed piece of foil at top of cornucopia, 
press back foil all the way around the opening to form 
a firm collar.

3. Now set cornucopia in front of you-with its opening 
facing you. Measure back 11 inches from opening-
then gradually bend that end of cornucopia to the 
right, forming a tapering end about 5 to 6 inches in 
length.

4. Grease outside of foil cornucopia very well with soft 
butter or margarine, then set it over a quart bottle.

5. On lightly floured pastry cloth, unwrap, then unroll 
half of 1 package of crescent roll dough (refrigerate 
rest for use in step 10). Overlap the 2 rectangles of 
dough, pressing seams to form a square of about 

Holiday Recipes

Good Housekeeping 1967 

Holiday Recipes
GOLDEN HOLIDAY PUNCH
1 large, very tall fresh pineapple, with beautiful leaves
1 3-inch round heavy flower vase
1 6-ounce can frozen orange-juice concentrate
1 cup canned unsweetened pineapple juice
1 3-quart plastic, square sugar canister, without cover
small Christmas balls and top of tree decorations
toothpicks

Day before:
1.  Carefully slice top from pineapple about 1 inch below 

leave; wrap it up, leave and all, then refrigerate in 
upright position.

2. With sharp knife, carefully hollow cup pineapple, 
leaving a shell, about 1/4 to 1/2 inch thick. Scrub, 
then rinse this pineapple shell under running cold wa-
ter;  then set flower vase or some other heavy object 
in bottom of pineapple shell.

3. In a bowl, reconstitute orange juice as label directs; 
add pineapple juice; carefully pour into canister to 
depth of 1/2 inch; freeze solid. Fill pineapple shell 
with cold water to about 1/2 inch below rim, then set 
it in center of the canister. Pour rest of juice mixture 
into canister around filled pineapple shell, up to about 
1 inch below pineapple rim. If needed, add water to 
bring up to this level, freeze canister, pineapple shell 
and all.

Party Place 
Cards
Use them for family and guests alike. As 

holiday decorations, staple on a sprig of 

evergreen, past on a shiny gold rotary 

seal, or tie on miniature Christmas-tree 

balls. For a more formal effect: glue 

across the bottom on each card a wide 

strip of plush red velvet ribbon.
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Holiday Party Tablecloth
The tablecloth shown is designed to fit a table 
30” to 25” round or square, about 29” high, 
falling almost to the floor. The cloth can be 
scaled to fit larger or smaller tables. 

Materials:
4 7/8 of 72” wide moss-green felt
1 yard of 36: wide magenta felt
44 gold Periscope glass Christmas balls
Plastic tape or 3/4” wide black twill tape

To make the tablecloth:
Cut green felt into two 36: long pieces. Join two 
36” sides with plastic tape on the back. Or, with 
36” edges centered on top of twill tape, edge 
stitch felt. Trim 29” off either side, leaving a 
86” square with center seam. Divide the outside 
edges all around into 34 even spaces. Using a 
large pan or dinner plate as patterns, mark scal-
lops 5” deep and about 11” wide all around. 
Motifs: 
Make a full pattern from the half motif shown 
left. Cut out 20 pink and 24 magenta motifs. 
Arrange and pin one magenta motif centered 
3” above each scallop. Arrange and pin the pink 
motifs above the magenta now, with the 3/4” 
between top of magenta motif and the lower top 
of pink motif, space the 20 pink motifs evenly, 
regardless of whether they are directly above ma-
genta motifs. Glue all motifs to the cloth; cut out 
green felt centers. Hang one glass ornament in 
the center of each opening.  

PATTERN OF THE MONTH:
Holiday Edition

Motif Pattern

Tablecloth Pattern

Good Housekeeping 1967    Good Housekeeping 1970   

Nothing lasts forever but 
a KitchenHelp stand mixer 

comes close. 
KitchenHelp
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Camp Sequoya In Blue Ridge Mts, of 
Va. on beautiful South Halston Lake. Excep-
tional staff. Unexcelled facilities (all new in 
1958). All land and water sports, with bal-
anced cultural programs. Riding (own stable). 
Operated by Sullins College since 1925. Girls 
8-17. Two 5-week sessions. Write: Camp 
Sequoya, Box 11, Bristol, Virginia 24201

New York Military Academy 
Accredited prep school. Grades 5-12 & P.G. 
Expert faculty, challenging curriculum. Bal-
anced program develops “the whole man.” 
Reading, small classes. New Science  bldg., 
advanced courses. Sports. Horsemanship. 3 
pools. Band. ROTC unit. 62 Academy Ave., 
Cornwall-on-Hudson, N.Y. 12520

Admiral Farragut Academy
Fully accredited college preparatory. Grades 7 
to 12. Prepares for all colleges, gov’t acad-
emies. Testing, guidance for college and 
career. Naval Jr. ROTC. Sports. Pool. Gyms. 
Boats. Bands. Camp and approved summer 
school. Catalog. Admiral Farragut Academy, 
Box E, Toms River, N.J. 08753

	     

STAUNTON Military Academy
In Beautiful Shenandoah Valley, Thorough 
college preparation, fully accredited. Individ-
ual guidance. Band. All sports. 2 gyms. Pool. 
Fine health record. Fire-proof buildings. 
Separate Junior School. Illus. Catalog write 
Supt. SMA, Box F12, Staunton, Va. 24401 
BASIC COURSE R.O.T.C. BY U.S. ARMY 
INSTRUCTORS.

Fork Union Military Academy
One Subject Plan in Upper School increased 
Honor Roll 50%. Fully accredited. College 
Prep & General. 2 gyms, 16 modern bldgs. 
2 indoor pools. Band. Glee Club. Athletics. 
Separate Junior Sch. Grades 5-8. 69th yr. 
Catalog. Dr. J.C. Wicker, Pres., Box 212, 
Fork Union, Virginia 23055

Patterson School for Boys Fully 
accredited college preparation. Grades 7-12. 
Small classes. New Modern Lang. Emphasis 
on Christian character. On 1300-acre estate. 
Gym, sports, lake. Summer camp for boys 6 
to 15 years. For School or Camp cat. write: 
George F. Wiese, Box G, Lenoir, N.C. 28645

Certified Tutoring Service An 
outstanding educational organization that 
specializes in private tutoring in all Elemen-
tary, Junior High, High School and College 
subjects. Recommended by leading educators 
for improving both good and weak students’ 
grades. Call (212) 057-5656 For N.Y.

Miami Military Academy Col-
lege Prep 42nd Year Fully accredited ROTC 
Honor School. Grades 6 thru 12 & P.G. Class 
average 16. How to study. Honors Courses. 
All sports. 30 acres on Biscayne Bay. Sailing, 
Pool, Modern Bldgs. Non-Sect. Moderate 
free, Summer School & Camp. Pictorial cata-
log: 10600 Biscayne Blvd., Miami, FL. 33138

Florida Central Academy Grades 
7-12, small classes, “In the land of the sun” 20 
mi. north of Orlando. Fully Accredited College 
Prep. 30 acre campus. Outdoor Pool. Gold 
course. Athletics for all, expert coaching. Air 
conditioned sleeping rooms. Colorado Summer 
School. Catalog. write Dir. of Admissions, Box 
36. Sorrento, FL 32776.

Tennessee Military Academy 
Boys planning on attend engineering school 
and leading colleges need thorough prepara-
tion. Over 90% of graduates enter college. 
Grades 8 through 12, Small classes. Summer 
School Affiliated summer camp, 9-16, Cata-
log. Col. C.R. Endsley, Jr., Pres., Box 76, 
Sweetwater, TN. 37874

Columbia Military Academy 
Combines academic excellence with stress on 
character, leadership. Accredited prep. for 
College. Gov’t Academies. U.S. Army ROTC. 
Supervised study, bi-weekly reports. Band. 
All sports. Junior School. Summer School. 
For Catalog. write: CMA. Dept. G, Colum-
bia, TN, 38401. 

Howe Military School Jr. & Sr. 
Schools. Grades 6-8 & 9-12. Thorough 
academic training. Accredited college prep. 
Sr housemother. Small classes. Testing. New 
buildings, pool. Episcopal. Est. 1884 Catalog. 
Col. R.R. Kelly, Supt., 2127 Academy PI., 
IN. 46746

La Chatelaine French Switzerland. 
Established 1880. International Girl’s 
School. Lake & Mountain Branch. Grades 
9-12. College Board Ent. Exam., Post Grad. 
& Finishing Courses. Languages, Home Eco-
nomics. Secretarial. Sports. European Tours. 
Summer Session. 

Pine Crest School Academic Excel-
lence in Florida Fully accredited college prep. 
Boarding. grades 7-12. Grads enter leading 
colleges. Swimming, tennis, gold, football. 
baseball, track, soccer, wrestling. New gym-
nasium. Pool. New Boys’ dorm. Coed. Est. 
1934. Summer sch., camp. Dir of Adm., Box G, 
Pine Crest School, Fort Lauderdale, FL, 33308.

Golden Hills Academy Grades 
7-12. Coeducational. 2000 acres scenic 
countryside. Non-Sectarian. College prep. 
Day and boarding. High academic standards. 
Riding, tennis, golf, swimming. Complete 
curriculum in humanities, modern languag-
es, fine arts. Mid-term registrations. Write 
for brochure. U.S. Highway 27, Ocala, FL

Averett College Fully accredited Jr. 
College for young women. A.A. & A.S. 
degrees. Transfer. terminal. Liberal Arts. 
Preprofessional, Merchandising, home etc., 
physical ed., secretarial, medical secretarial. 
Music, art, drama, speech. Individual at-
tention. Sports, pool, gym, Social program. 
109th year. Catalog- Director of Admissions, 
404 W. Main St., Danville, VA. 24541

Southern Seminary and Junior 
College Fully accredited 2 year College for 
Young Women, Liberal Arts, transfer. Music. 
Art, Drama, Home Economies. Physical Ed., 
Secretarial. Merchandising. Kindergarten Tr. 
New Indoor Riding Arena. 101st Yr. Dr. Sidney 
E. Sandridge, Pres., Box 952, Buena Vista, VA.

 GIRL’S CAMPS   PRIVATE TUTORING   STUDY ABROAD

BOY’S CAMPS

JUNIOR COLLEGES-WOMEN

Schools & Camps

Ladies’ Home Journal 1956

McCormack Junior College 
Founded in 1904. Terminal and college-
transfer degree courses in Secretarial Stud-
ies, Court Reporting, Accountancy, Business 
Administration. Part-time job opportunities. 
Free nation-wide placement service. Coed. 
Adm., McCormack College 327 5. LaSalle, 
Chicago, Ill. 60604

 CHAMBERLAYNE junior college 
Est. 1892 CO_ED IN BACK BAY, BOSTON. 
2 YEAR PROGRAMS: liberal arts, retail-
ing, interior design, medical, legal, executive 
secretarial, general college, business admin-
istration, advertising-sale-marketing.  For 
Catalog write: Dr. Nathaniel J. Hasenfus 
120 Commonwealth Ave. Boston, Mass.

CHANDLIER
SCHOOL FOR WOMEN-BOSTON

OFFERS: NEW EDUCATIONAL EXPERIENCE
One of Boston’s oldest, most distinguished schools 
offers excellent secretarial training combined with 
maturing influence of unusual residence program 
in a world-famous educational community. 2yr 
Medical, Legal, Science-research. Executive spe-
cialization. Cultural, social opportunities of a city 
noted for music, arts, & ideas. Fully accredited. 
488 Beacon St., Boston, Mass. 02115

Northampton Commercial College 
Northampton, Mass. In “College Country.” 
Accredied. Coed. Secretarial Studies: Legal, 
Executive, Medical, Business, Administra-
tion, Accounting, Marketing. Transfer 
credit.. Sports. Dorms. Est. 1896. Catalog: 
Charles H. Oak

Katharine Gibbs
Secretarial training for top jobs, Fully ac-
credited. residences. Catalog: Assistant 
Principal. 21 Marlborough St., Boston 
02116; 200 Park Ave., New York 10017; 33 
Plymouth St., Montclair, N.J. 0742; 77 S. 
Argeil St. Providence, R.I. 02906

Shorthand in 6 weeks! 
Easy-to-learn speed writing shorthand 
uses simple abc’s. No strange symbols or 
machines. Typing also available. Over one 
million graduates so far. Study at home or at 
a school near you. Write for FREE booklet. 
Dept. 8817-7, 55 W. 42 St., New York, N.Y. 
10963

BELKNAP
Purpose: To acquire the fundamental of 
knowledge, to develop the ability to think, to 
stimulate the urge to inquire.
A coed, four-year college in the foothills of 
the White Mountains. Dynamic faculty, Small 
classes, A.B. & S.B. degrees. Majors in Biol-
ogy, Business Administrations, Chemistry, 
English, History, Languages, Mathematics, 
Medical Technology, Psychology, Physics. In-
tercollegiate sports, social, cultural activities.
Catalog: Dept. GH, Belknap college, Cen-
ter Harbor N.H. 03226.

COLLEGE
  HUSSON
 A Specialized College of Business. Est. 1898
Coeducational, 1209 students from 11 states, 
7 foreign countries. B.S. Degrees (4 yrs): 
Accounting, Business Administration, Secre-
tarial Science, Business Education. Associate 
Degrees (2 yrs): Medical, Legal, Liberal Arts, 
and Executive Sec’t. Dorms, Sports. Social 
programs. Moderate tuition. Catalog:
Husson College. 164 Park St., Bangor, Maine

Tri-State College For a professional 
career. Posts in engineering and business ad-
ministration. Outstanding placement record. 
Professionally oriented. Excellent faculty. Small 
classes. Four-quarter year permits degree in 
three years. Fully accredited. Approved for 
veterans. For Catalog, write 22127 College 
Avenue, Angola, Indiana 46703.

Westminster Choir College 
Four-year curriculum for careers in church 
school music and teaching. Fully Accredited. 
Voice, choral, conducting, piano, organ, 
theory, harmony, liberal arts, participation 
in famous Westminster choirs. B.M., B.M.E. 
degrees. Co-ed. For catalogue write Box O, 
Princeton, N.J. 08540.

McConnel Airline School 
Air Careers-Romance! Travel! Adventure! 
Fun! Train for exciting flight and ground po-
sitions. Airline-trained teachers. Free place-
ment services 23rd year. Write today for free 
catalog 1030 Nicollet Avenue, Room K-127, 
Minneapolis, Minnesota 55403.

N.Y. School of Interior Design
Four Months’ Practical Training course 
starts February 5th. Faculty of leading N.Y. 
decorators. Period and modern styles, color 
schemes, all fundamentals. Write for Catalog 
3R. Home Study Course for those who can-
not attend classes, write for Catalog 3C. 
135 East 56th St., N.Y. 10022 

Art Institute of Pittsburgh 
46th yr. Coed. 18 and 24 month Diploma 
Courses: Commercial Art, Fashion Art, 
Interior Design, Begining & Advanced Abili-
ties. Dorm Facilities. Pay Monthly. College 
Referrals for Degree. Brochure Write Earl G 
Wheeler, Director, 635 Smithfield St., Pitts-
burgh, Pennsylvania 15222.

RAY-VOGUE 
Dress Design, Dressmaking, Fashion Merchandising 
with Modeling, Fashion Illustration, Interior Deco-
ration & Design, commercial Art, Photography. 
Our 51st year. Coed. Nearby apartments available 
for men. Attractive residence for out-of-town girls, 
walking distance to school. Courses are on a college 
level.  For literature and entrance dates, write 
Registrar, specify course you desire. 

RAY-VOGUE SCHOOLS, 750 NO. 
MICHIGAN AVE., CHICAGO 11.

American Academy of Art 
Practical Commercial & Fine Art, Faculty of 
International reputation. Story & Advertis-
ing Illustration, Lettering, Layout, Painting. 
Placement Services. Coeducational. 44th 
year. Term begins Feb. 5th. Catalog: Frank 
H. Young, Dir., Dept. 4127, 30 East Adams 
St., Chicago, Illinois 60603.

The St. Louis School of Fine Arts 
Professional training in Fine and Com-
mercial art and Fashion Design. B.F.A. and 
M.F.A.  degrees, Many University Activities. 
Scholarship opportunities. Write for bulle-
tins:  Kenneth G. Hudson, Dean. Room 25, 
Washington University, St. Louis, MO 63130.

Webber College Babson Park FL 33827

Your Interest In Retail Buying, Department 
Store Management, Fashions, and other 
Careers In Retailing will be encouraged and 
developed through personal training at Web-
ber. Two-year degree courses for high school 
graduates. Special courses for college transfers. 
Dormitories. Social activities. Sports. write: 
Mrs. T.K. Stevenson, Admissions Director.

        JUNIOR COLLEGES     COLLEGES-COED      FINE & APPLIED ARTS

SECRETARIAL

MUSIC

AIRLINE TRAINING
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